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In-person events will continue to dominate other formats this year 9 out of 10 planners expecting 2023 budget to increase or remain flat

For the upcoming calendar quarters, what delivery format do you expect your events to take?
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Looking back on your 2022 in-person meetings/events that you have executed, As you prepare for 2023, how do you see the size of your events changing overall in terms of number of attendees?

what value do you feel they have brought to the attendees? (Choose all that apply)
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Networking / relationship building 74%
26-50% greater | 5
Connecting people / employees to an organization's mission / vision / values 61%
11-25% greater | —— 2%
Education / training / professional development opportunities 61%
1-10% greater | 23%
A feeling of belonging to the organization (culture) 55%
No change | 15
Celebrations / recognition for hard work and/or wins 43%
110%less | 5%
Strategic thinking / problem solving / re-framing mindset 40%
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Connecting with customers / enhancing sales effectiveness / capturing ROI 40%
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